
Free Digital Marketing Plan Template
to customize and implement your

own strategy!

Section Key Activities Tools & Resources Metrics

1. Audience Understanding

Dream Customer Identify your ideal customer
profile.

Customer surveys, Google
Analytics

Customer profiles,
engagement rates

Customer Avatar

Develop detailed personas
including demographics,
psychographics, and
behaviors.

Buyer persona templates,
CRM systems

Persona
completeness,
engagement metrics

Periodic Brainstorms

Conduct regular team
brainstorming sessions to
gather insights and update
personas.

Collaboration tools (Trello,
Miro)

Number of new
insights, updated
personas

2. Goal Setting

SMART Goals
Set Specific, Measurable,
Achievable, Relevant, and
Time-bound goals.

SMART goal templates,
project management tools
(Asana, Monday.com)

Goal achievement
rates, KPI tracking

Example Goals
Increase website traffic,
improve conversion rates,
grow social media following.

Website traffic,
conversion rate,
followers

3. Website Development
User-Friendly
Design

Create a responsive,
easy-to-navigate website.

Web design tools
(WordPress, Wix)

Bounce rate, time on
site

SEO Optimization Implement on-page and
off-page SEO strategies.

SEO tools (Ahrefs,
SEMrush, Yoast)

Organic traffic,
keyword rankings

Website Speed Ensure fast loading times for
better user experience.

Page speed tools (Google
PageSpeed Insights,
GTmetrix)

Page load time, user
satisfaction



4. Search Engine Optimization (SEO)

Basic SEO
Strategies

Optimize meta tags, headers,
and content for target
keywords.

SEO tools (Moz, Yoast)
Organic search
traffic, SERP
rankings

Local SEO Claim and optimize Google
My Business profile. Google My Business Local search traffic,

GMB interactions

On-Page SEO Improve site structure, internal
linking, and content quality.

SEO tools (SEMrush,
Ahrefs)

On-page SEO score,
user engagement

Off-Page SEO Build high-quality backlinks
and manage online reputation.

Outreach tools
(BuzzStream, Hunter.io)

Backlink profile,
domain authority

5. Content Marketing

Content Strategy
Develop a content calendar
with engaging and relevant
topics.

Content management tools
(CoSchedule, Trello)

Content
engagement,
shares, and reach

Content Types
Create blogs, videos,
infographics, and other
multimedia content.

Content creation tools
(Canva, Adobe Spark)

Content views,
shares, and
engagement

Content Distribution
Distribute content across
multiple channels (blog, social
media, email).

Social media schedulers
(Hootsuite, Buffer)

Reach, engagement,
conversion rates

Content
Repurposing

Repurpose content into
different formats to extend its
life and reach.

Content repurposing tools
(Lumen5, Snappa)

Engagement, reach,
conversion rates

6. Social Media Marketing

Platform Selection
Choose social media
platforms that align with your
audience.

Social media analytics tools
(Hootsuite, Sprout Social)

Followers,
engagement rates,
reach

Content Calendar Create and maintain a social
media posting schedule.

Social media management
tools (Buffer, Later)

Post frequency,
engagement rates

Audience
Engagement

Interact with followers,
respond to comments, and
manage community.

Social media tools
(Facebook Business Suite,
Instagram Insights)

Engagement rate,
customer feedback

Social Media
Analytics

Use analytics to track
performance and adjust
strategies.

Analytics tools (Google
Analytics, platform-specific
insights)

Reach, engagement,
conversion rates



7. Email Marketing

Email List Building Grow and segment your email
list.

Email marketing platforms
(Mailchimp, ConvertKit)

List growth rate,
engagement metrics

Campaign Creation
Develop targeted email
campaigns (newsletters,
promotions).

Email design tools
(Mailchimp, Campaign
Monitor)

Open rates,
click-through rates
(CTR)

Email Segmentation
Segment your list based on
behavior, demographics, and
engagement.

Email marketing platforms
(Mailchimp,
ActiveCampaign)

Segmentation
accuracy,
engagement metrics

Email Analytics Track and analyze email
campaign performance.

Email analytics tools
(Litmus, EmailAnalytics)

Open rates, CTR,
conversion rates

8. Pay-Per-Click (PPC) Advertising

PPC Basics Understand the fundamentals
of PPC advertising.

PPC platforms (Google Ads,
Facebook Ads)

Click-through rates
(CTR), ROI

Google Ads Set up and manage Google
Ads campaigns. Google Ads Manager Ad performance,

conversion rates

Social Media Ads
Create and optimize ads on
social platforms (Facebook,
Instagram, LinkedIn).

Social media ad platforms Ad engagement,
CTR, ROI

Budgeting and ROI Set a budget and measure
return on investment (ROI).

PPC management tools
(AdEspresso, WordStream)

Cost per click
(CPC), conversion
rate

9. Analyzing and Adjusting
Performance
Tracking

Continuously monitor digital
marketing metrics.

Analytics tools (Google
Analytics, HubSpot)

Traffic, conversion
rates, ROI

Tools for Monitoring
Use tools like Google
Analytics, social media
insights, and CRM systems.

Analytics platforms Data accuracy,
real-time tracking

Strategy Adjustment
Adjust your strategy based on
performance data and
insights.

Project management tools
(Asana, Trello)

Strategy
effectiveness, KPI
improvement

Continuous
Improvement

Foster a culture of continuous
learning and adaptation.

Learning platforms
(Coursera, LinkedIn
Learning)

Skill development,
process
improvements
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